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The Canadian Journal of Ophthalmology is the official journal of the Canadian
Ophthalmological Society (COS). In 2003 the Journal enters its 38th year of
publication.

The Canadian Journal of Ophthalmology is the only peer-reviewed ophthalmology
journal in Canada. It is written by the specialists for the specialists in this important
field of medicine. The Journal publishes original scientific papers and findings not
only from Canada, but from around the world. According to a SCI Citation Report,
the Canadian Journal of Ophthalmology is the most cited Canadian journal for this
specialty world-wide. 

There are new and exciting changes at the COS this year. CPD (Continuing
Professional Development) credits may be obtained under Section 2 MaintCert
and/or Section 3 (self assessment by completing post test questions in featured
articles). Under the peer review process, authors will be invited to submit their
articles under Section 3.

Dr. Miguel N. Burnier Jr, is the Chair of the Department of Ophthalmology of McGill
University and our new Editor- in -Chief. The CJO includes exciting regular editorial
features, such as: Current Controversies in Ophthalmology; Tips and Chips (specialty
expert advice, recently discovered pearls of wisdom, and pitfalls to be avoided);
Interpreting Technology (understanding and implementing new technologies); Sub-
specialty Updates/and Profiles on interesting academic and community
ophthalmologists. The Canadian Journal of Ophthalmology will continue to publish
six scientific issues per year. The December issue will now become the “Star Issue”
focusing on one specific specialty.  The Annual Meeting issue will continue to be the
special issue in March. A new Membership Directory and Buyer’s Guide will be
available in January. Suppliers and distributors will be included in this important
directory, making it an invaluable resource for every ophthalmologist.

Circulation exceeds 1,300, delivered to 902 members of the Society as well as to 402
paid subscribers. These physicians have varied interests, including cataract and
refractive surgery, retina and vitreous, external disease and cornea, glaucoma,
neuro-ophthalmology, ocular plastic surgery, pediatric surgery and more.

The Canadian Journal of Ophthalmology is the authoritative journal that Canadian
ophthalmologists turn to for new research and current insights. The Canadian
Journal of Ophthalmology offers advertisers the ideal forum to get their advertising
message out to this target audience.
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